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Session Description

As 10,000 more Americans turn 65 every day, the number of people
looking for a low-maintenance, energy efficient and user-friendly
homes and apartments - in both age-qualified and multi-generational
communities - is growing by leaps and bounds. In this session, an
NAHB economist and a nationally-known market analyst will present
data on the size and health of the 55+ market sector compared to the
entire housing market. They will also provide information on
Important economic and demographic trends you should be aware of.



Learning Outcomes

» Understand the size and growth potential of the 55+ housing sector.
» Gain insight about builder confidence in this sector.

» Learn which markets are strongest for this sector.



Topics

\/

The National 55+ Market

Where Potential Customers Exist

\/

What They’re Looking For



Number of U.S. Households Age 55+ (millions)

Growing and projected to continue growing
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Share of U.S. Households Age 55+
Also projected to grow every year through 2024
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Age-Restricted Housing Starts (in Thousands)
Production stabilizing after post 2009 surge
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** Starts through 15t
half of the year only.

NAHB tabulation of data from the Survey of Construction, U.S. Census Bureau and HUD.



How Satisfied 55+ Households Are With Their Current Home
On a scale of 1 to 10; 1=worst; 10=best

Age
55to 64 65to 74
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Rating 8.6 8.8

Source: American Housing Survey, U.S. Census Bureau, funded by HUD



Recent NAHB Article:

http://www.nahbclassic.org/generic.aspx?sectionlD=734&qgenericContentID=248979&channellD=311













Summary so far...

» NAHB projects that the number and share of 55+
households will grow every year through 2024

» 55+ accounts for over 1/3 of all households in every state.

» 55+ accounts for over 30% of households in 99% of the
counties in the U.S.

» But most are very satisfied where they are

» Challenge of building 55+ housing is not finding potential
55+ customers, but giving them what they want



New publication released at 2016 IBS

Survey results from over 4,300 recent
and prospective buyers

Emphasis on Baby Boomers (Born
1946-1964) compares them to other
generations

Includes

> Preferences for general home
size, price & layout

» Detail on many home features

» Price / amenity trade-offs

» Attitudes about environmental
impacts

» Technology

» Community / development
features



Home Size (in square feet)
What Boomers Want vs. What They Have

Less than 1,200 m\What Boomers Have

®What Boomers Want

1,200 to 1,599

1,600 to 1,999

2,000 to 2,999

3,000 to 3,999
Median

| Have: 1,877 sq ft
4,000 or more Want: 1,879 sq ft

Housing Preferences of the Boomer Generation, NAHB



Home Size (in square feet)
What Boomers Want vs. Single-family Starts

®\What Boomers Want
2014 Age-restricted SF Starts

Less than 1,200

1,200 to 1,599

1,600 to 1,999

2,000 to 2,999

3,000 to 3,999
Median

Want: 1,879 sq ft
4,000 or more Starts: 2,160 sq ft

Housing Preferences of the Boomer Generation, NAHB



Median Size of Single-Family Homes Started (square feet)
Age-restricted stable at around 2,200; Other homes getting larger

4 Age-Restricted i Non-Age-Restricted
2,297 2,317 2478 2,469
2009 2010 2011 2012 2013 2014

NAHB tabulation of data from the Survey of Construction, U.S. Census Bureau and HUD



Boomers’ Current and Expected Home Price

Less than $100,000 m Value of Current Home
m Expect to Pay

$100,000 to $149,999
$150,000 to $249,999
$250,000 to $349,999
$350,000 to $499,999

$500,000 to $999,999 .
Median

i Current Value: $225,000
$1 million and over Expect to Pay: $212,572

Housing Preferences of the Boomer Generation, NAHB;
NAHB tabulation of data from the Survey of Construction, U.S. Census Bureau and HUD.



House Price: Boomers’ Expectations and Age-Restricted SF Starts
New construction satisfying mid-upper end of the market

Less than $100,000 W EXxpect to Pay
2014 Age-restricted SF Starts

$100,000 to $149,999
$150,000 to $249,999
$250,000 to $349,999

$350,000 to $499,999

$500,000 to $999,999

o Median
$1 million and over Expect to Pay: $212,572
- 2014 SF Starts: $309,900

Housing Preferences of the Boomer Generation, NAHB;
NAHB tabulation of data from the Survey of Construction, U.S. Census Bureau and HUD.



In Housing Preferences of the Boomer Generation
Home Buyers Rated 150+ Features as:

e Essential/Must have — unlikely to
buy a home without feature

 Desirable — seriously influenced
to buy home if feature is included

 |Indifferent — would not influence
purchase decision

Do not want — not likely to
buy a home with this feature




Boomer’'s Most Wanted List

ENERGY STAR® rated appliances
Laundry room

ENERGY STAR® rating for whole home
ENERGY STAR® rated windows
Exterior lighting

Ceiling fan

A full bath on the main level

Insulation higher than required by code
Patio

Hardwood

Doorways at least 3 ft. wide

Garage storage

Essential/Must Have

Housing Preferences of the Boomer Generation, NAHB
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H Desirable



Boomer’s Most Wanted Kitchen Features

Double sink (side-by-side)

Table space for eating

Walk-in pantry

Central island

Granite/Natural stone countertop
Recessed lighting

Pull-out shelves

Drinking water filtration
Customized backsplash

Stained wood cabinets

Essential/Must Have

38%

24%

24%

23%

18%

20%

16%

20%

16%

13%

Housing Preferences of the Boomer Generation, NAHB
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Boomer’'s Most Wanted Bathroom Features

Both shower stall & tub in master bath 34% 78%
Linen closet in master bath _ 21% 76%
Double vanity _ 24% 66%
Ceramic tile walls _ 15% 66%
Private toilet in master bath _ 21% 58%
Granite vanity _ 11% 56%
Toilet, tub and sink - white _ 14% 52%
Multiple shower heads in master bath _ 10% 51%
Whirlpool tub in master bath _ 11% 48%
Dressing/make-up area _ 9% 44%
Essential/Must Have H Desirable

Housing Preferences of the Boomer Generation, NAHB



Boomer’s Most Unwanted
(Share of Boomers unlikely to buy home with this feature)

Elevator

3w Daycare center

Pet washing station

Wine cellar

3 Golf course

Two story family room
Dual toilets in master bath
3% High density development
Wet bar

Two story entry foyer
Cork flooring

Wine cooler

i‘&% Baseball or soccer fields

Housing Preferences of the Boomer Generation, NAHB



Location Home Buyers Prefer: History

NAHB home buyer preference surveys



Community Features Rated Essential or Desirable by Boomers

Typically suburban
Near retail space

Park area
Walking/jogging trails
Lake

Outdoor maintenance service
Swimming pool
Exercise room

Gated to control access
Access to public transit
Clubhouse

Infill

Playgrounds

Tennis courts

High density

Other mixed use

Golf course

Baseball or soccer fields

Daycare center

22%
14%
10%
11%
7%
12%
9%
8%
8%
8%
6%
3%
3%
3%
3%

2%

3%

2%
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2%

7%

Housing Preferences of the Boomer Generation, NAHB
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m Desirable



Definitions

Community features:
Typically suburban (all single-family detached houses)
High density (smaller lots and attached or multifamily buildings)
Infill (in the center of an older, established neighborhood)
Near retail space (grocery, drug stores etc.)
Other mixed use (homes near office or other commercial buildings)

Generations:
Millennials: Born 1980 or later
Gen X: Born 1965 to 1979
Boomers: Born 1946 to 1964
Seniors: Born 1945 or earlier



Top 8 Community Amenities by Generation

Millennials

Gen X

Baby Boomers

Seniors

o N o o b~ w NP

Park area
Typically suburban
Walking/jogging trails
Playgrounds
Near retail space
Swimming pool
Lake

Exercise room

Typically suburban
Park area
Walking/jogging trails
Near retail space
Lake
Swimming pool
Exercise room

Playgrounds

Typically suburban
Near retail space
Park area
Walking/jogging trails
Lake
Outdoor maint. service
Swimming pool

Exercise room

Typically suburban
Near retail space
Walking/jogging trails
Park area
Outdoor maint. service
Lake
Swimming pool

Exercise room

Housing Preferences of the Boomer Generation, NAHB




Less Popular Community Features

» At least 30 percent of Boomers say they “do not want” 10 of the
community features

» In all 10 cases, Boomers reject the feature more than other
buyers (statistically controlling for income, geography, household
composition and race)

» In some cases (e.g. day care centers), this is what everyone
would expect.

» In other cases, the results may be more surprising...



UNWANTED Community Features by Generation: |

(Share of Buyers Unlikely to Buy a Home in a Community with These Features)

Millennials B Gen X ® Baby Boomer i Seniors
70%
64%
59% 5896
54%
51%
47% 46% 9 ar%
43% 45%
39% 39% 40%
35%
25% 24%
20%
15%
12%

Daycare center Golf course High density Baseball/soccer fields Tennis courts

Housing Preferences of the Boomer Generation, NAHB



UNWANTED Community Features by Generation: Il

(Share of Buyers Unlikely to Buy a Home in a Community with These Features)

i Millennials B Gen X ® Baby Boomers i Seniors
49%
45%
42%
40%
35% 34% 35%
20% 30% 30% 30%
24% 2304
19%
0 17% 18% 18%
11% 12%
7%

Other mixed use Exercise room Playgrounds Swimming pool Infill

Housing Preferences of the Boomer Generation, NAHB



Housing Preferences of the Boomer Generation

» Available as an eBook NOW

* Download to your PC, iPad, or view
and read online

 Fully searchable

» $55.99 for NAHB members
($89.99 for nonmembers)

 Print version available in February

Visit ebooks.builderbooks.com



Contact Info:

Paul Emrath, Ph.D.
National Association of Home Builders

202.266.8449

1201 15% Street, NW
Washington, DC 20005
pemrath@nahb.org




